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Delivery Method: Online

Instructor Information QQ
Name: Rachel Harlow \\
Email: harlow_r@utpb.edu *

Phone: 432-552-3319 (office)

Office Location: MB 4146
Office Hours: Please schedule an appointment to megt ingderson, by phone, or in Teams

Course Information @
Class Location: Online Q

Web Conf c® Hours

| am av lein T y appointment. Students can search Teams for my name or may call 432-
552-331

Course Description

Explores the history and economic foundations of the advertising industry advertising media and
messages; visual communication; and current issues in advertising.



Course Learning Outcomes (CLO)

Students who successfully complete the course and all its assignments shall be able to:

CLO 1: Describe components of the advertising industry, including its institutional structures and
the organizational roles that support it.

CLO 2: Identify principles of effective advertising writing.
CLO 3: Identify principles of effective visual design in advertising.

CLO 4: Evaluate advertising products and practices against aesthetic, rhetorical, ethica®and
cultural principles.

Career Readiness Skills @,:
Students who complete this course will learn about and dev\ readiness skills that support
their future goals.

he c

o Career & self-development is encouraged t tent of the course. In addition, the
format of the course provides opportunities to net with other students, to attend Career
Services events, and to engage with grganizations in the advertising industry.

« Communication is part of e | ry week.

 Critical thinking is integrat esson and each assignment.

o Leadership skills, inclu
considering ethics,

rstanding motivation, using innovative thinking, and
into the course.

» Professionalis in‘every lesson every week. In particular, effective work habits

and behavio y t0’success in the course.

e Te origis ced in this course through collaborative discussions.

. ch s are developed in this course as you learn to navigate the institution’s
learning agement system, student portal, email, and scheduling software.

Time and Effort Commitment

The time commitment for college courses is substantial, whether the course is in person or online. No
matter what modality is used, the amount of credit you earn is based on the semester credit hour
(SCH), which is generally 50 minutes of instructional time (lectures, class discussions, or other time



with the instructor) per week for a total of 16 weeks. In addition, the same student should expect 2-3
hours per SCH of homework (reading, studying, research and writing, meeting with groups, and such)
in preparation for class. In a 3-SCH, 16-week class, a student will spend an average of 150 minutes
each week in instruction and 6-9 hours of independent work outside of class.

Students in accelerated 8-week courses receive the same amount of instructional time per credit hour,
but that time is spread across only 8 weeks instead of 16. In effect, this means that in this class, you
should expect to spend about 6 hours per week in the Canvas classroom, watching videos, reading
Canvas modules, doing the activities requested of you, and participating in discussions. Thus, in this
class you should be prepared to spend 12-18 hours each week doing homework, readifig, deiRg
research, and so on.

Regular and active participation is essential to your success in this onlin
courses, the quality of your participation in the class depends on your reg
into Canvas one day per week is like showing up to class one day pe
results. Your instructor uses the Canvas course management sfiste
how often and when students login, access specific items, viSiysp
assignments.

If you have concerns about the workload, please ith ofessor or with your faculty advisor
to ensure that your schedule permits this level o nt.

Required Materials

This class uses Open Education s to minimize supply problems and cost to students.

tl Advertising: Understanding and Managing the Advertising
. htps://doi.org/10.4324/9781003008729. Available at no cost
n Library’s online holdings.

« The Federal Trade Commission’s Advertising_and Marketing Business Guidance web site.
Available at https://www.ftc.gov/business-guidance/advertising-marketing.

Course Materials



Multiple formats of identical course materials may be contained in this list (i.e. Hardcover book,
Electronic Text, etc.). You may only need one of these materials. Please follow the "bookstore
link" under the material to go to the official online UTPB bookstore to ensure you are selecting
the format which best suits your needs.

Title: Please check the UTPB book store
ISBN: Bookstore link
Bookstore link

Faculty - This list reflects your selections in the Follett bookstore website. 6

Additional Materials

I recommend finding a good APA Style Guide to use for class. ¥Qu [ sible for following APA
style in the work you submit for grades.

Important Academic Date

UTPB Academic Calendar

University Policies \Q

s with Disabilities

Accommodation f

Students with Disabi : University of Texas Permian Basin in compliance with the Americans
with Disabilities A ion 504 of the Rehabilitation Act provides “reasonable accommodations”
to stude h es. Only those students, who an Instructor has received an official Letter of

Accom
accommodatio

OA) sent by the Office of ADA for Students, will be provided ADA academic

ADA Officer for Students: Mrs. Chermae Peel

Address: Mesa Building 4242/4901 E. University, Odessa, Texas 79762
Voice Telephone: 432-552-3395

Email: ada@utpb.edu

For the accessibility and privacy statements of external tools used within courses, go to Accessibility
and Privacy Statements.



Sexual Harassment/Sexual Misconduct Policy

The University of Texas Permian Basin (the University) is committed to maintaining a learning
and working environment that is free from discrimination based on sex in accordance with Title IX
of the Higher Education Amendments of 1972 (Title IX), which prohibits discrimination on the
basis of sex in educational programs or activities; Title VII of the Civil Rights Act of 1964 (Title
VII), which prohibits sex discrimination in employment; and the Campus Sexual Violence
Elimination Act (SaVE Act), Violence Against Women Act (VAWA), and Clery Act. S I
Misconduct, Retaliation, and other conduct prohibited under this Policy will not be and
will be subject to disciplinary action.

The University will promptly discipline any individuals or organizatio
violate this Policy. The University encourages you to promptly report irn€
constitute violations of this Policy to the Title IX Coordinator. The

Harassment/Sexual Misconduct Policy can be found here,

You may report incidents of sexual misconduct to any Unive
report any incident to the Title IX Coordinator or Deput

You may also contact:

e The UTPB Police Department at 432-552-27

e The Title IX Coordinator at 432-55 r TitleIXCoordinator@UTPB.edu.
e The Dean of Students at 432-5

Conduct.
plagiarism, usion, falsifying academic records, and any act designed to give unfair
advantage to the student (such as, but not limited to, submission of essentially the same written
assignment for two [2] courses without the prior permission of the instructor, and providing false
or misleading information in an effort to receive a postponement or an extension on a test, quiz,
or other assignment), or the attempt to commit such an act. The Student Code of Conduct
provides students fair notice of conduct considered unacceptable at The University of Texas
Permian Basin and which may be the basis for disciplinary action. This policy provides the
procedures to be following when student disciplinary action may need to be implemented and



outlines the appeals process. The Student Code of Conduct is available online at:
https://iwww.utpb.edu/life-at-utpb/student-services/dean-of-students/student-code-of-conduct

Student Success at UTPB

UT Permian Basin offers numerous services to help you reach your academic goals. Available both in
the Success Center on the 2nd Floor of the Mesa Building (https://www.utpb.edu/academics/advising-
and-support/student-success-center/index), and online, UTPB Student Success offers the following
services to all students:

« O.W .L. (Online Writing Lab) - Submit essays that need to be revised by one ur s to
owl@utpb.edu.

e Tutoring — For both online and in person tutoring, please use EAB an appointment.

(Utpb.campus.eab.com) Sign in using UTPB credentials.

e SI/PLTL Sessions - If available for your class, will be comiun ou by the mentor
assigned to your class section and students can com icate t r Sl or PL through
Canvas.

» Peer Mentoring - Incoming freshmen can b ired Wi peer mentor who will help you

navigate your first year on campus.

e SSC Computer Lab - Come take advantage of the gtate-of-the-art computers available at the
Student Success Center.

Please email success@utpb.edu fo\@tion.

Student Support Servi

For more information on de t ical, and support services for UTPB students, please see the
Online Student Servic

Cours o%

Both th her Education Coordinating Board (THECB) and the Southern Association of
Schools an ges Commission on Colleges (SACSCOC) provide standard definitions for basic

course types/modalities that have informed the following adopted course definitions.

Online Courses are those in which more than 85 percent of the planned instruction occurs
online/virtually (asynchronously) when students and faculty are not in the same place. A fully online
course is one in which mandatory in-person meetings occur no more than 15% of the planned
instructional time.



Remote Courses are ones in which students, while not required to physically come to campus to
attend in-person classes, are required to “attend” virtually/remotely (synchronously) during scheduled
days and times, with students expected to log in and participate in the lecture via video conferences.

Hybrid Courses are courses in which the majority (more than 50% but less than 85%) of the planned
instruction occurs when students and instructor(s) are not in the same place. This form of instruction
offers a mix of on-campus/in-person and remote/online/electronic learning.

HyFlex Courses are those which, like hybrid courses, offer a mix of on-campus/in-person and
remote/online/electronic learning. These courses, however, do not require student auth ation

since at least 50% of the planned instruction occurs when students and instructor(s)ear ame
place.
Face-to-Facelln-Person Courses are those in which more than 85 pe ed instruction

occurs when students are in the same place with an instructor(s).

End-of-Course Evaluation & Instructor Evaluati %
;\v

Every student is encouraged to complete an end of course urvey provided by UTPB.

During the last two weeks of class, there will be a tin Canvas, an email, and a button
in your course navigation that will take you to anyavai survays.

The survey is anonymous and your responses are cdpiigential. Your feedback is critical to us and to
your instructor as we strive to improve our, ings, and our support of you, the students.

Disclaimer & Rights

Information contained in this syl s to the best knowledge of the instructor considered correct
and complete when distribute in the beginning of the semester. However, the instructor
reserves the right, acti the policies and procedures of UTPB to make changes in the course
content or instructi niglies without notice or obligation. The students will be informed about
the changes, if a

Distance Education Policy

Preparation for Emergencies

Computer Crash



Not having a working computer or a crashed computer during the semester will NOT be considered
an acceptable reason for not completing course activities at a scheduled time. NOTE: Identify a
second computer before the semester begins, that you can use when or if your personal computer
crashes. Limited Loaner Laptops are available through the J. Conrad Dunagan Library.

Complete Loss of Contact

If you lose contact with course connectivity completely (i.e. you cannot contact me via Canvas or
email), you need to call the instructor, and leave a message regarding connectivity loss and your
contact information.

Lost/Corrupt/Missing Files

look 365
jon, student’s own
roblems, you may be

You must keep/save a copy of every project/assignment on an external 9
OneDrive, or personal computer. In the event of any kind of failure (e.g.
computer crashes, loss of files in cyberspace, etc.) or any contradictj
required to resubmit the files.

Distance Education Courses and Student [dentity Authentication
Requirements and Policy

SACSCOC defines a distance education course as one ingWhich more than 50 percent of the planned
instruction occurs when students and instructor(s) are not in the same physical place. Distance
education courses, therefore, includg onli ote, and hybrid courses as defined above. Per
SACSCOC and University policy, all

Education Student Authenticationg®elj cedures (please see below), and these requirements and
policies must be stated in the c@ abus. Further, any projected additional student charges
associated with verification d dentity must be indicated on the courses schedule and course
syllabus.

The Distance Ed ent Authentication Policy does not apply to Hyflex Courses--those in
which at 50 lanned instruction occurs when students and instructor(s) are in the same

place-- e/ln-Person Courses--those in which more than 85 percent of the planned
instructio hen students and instructor(s) are in the same place. Student authentication and
identity veri n in these courses may be accomplished by in-person attendance monitoring as well

as through in-class instructor proctored examinations and other assessments. These same “in-class”
authentication procedures also may be employed in hybrid courses, but in the case of these defined
distance education courses, they must be documented on the course syllabus as described below.

Distance Education Student Authentication Policy and Syllabus
Requirements



UT Permian Basin’s Distance Education Student Authentication Policy requires the University to
employ processes (documented in each distance education syllabus) to verify that each student who
registers for a distance education course is the same student who participates in, completes, and
receives credit for the course.

The policy requires faculty members teaching distance education courses to employ at least two
methods of verification to ensure student identities. The first method of verification is accomplished by
the student logging into Canvas, our learning management system. To access all UTPB courses,
students must login to Canvas unigueness personal identifying username and secure password. This
is the primary method of student identity verification. The Distance Education Student Att ication
Policy requires at least one additional student identification method within the dista nigd course
that has been determined and approved by the faculty or academic program. T method of
authentication must be explicitly stated in the syllabus. The second me
maybe:

» Proctored exams using an approved photo ID*.

» Presentation of approved photo ID through a webcam Oopti vels of proctoring during
assessment.

« Field or clinical experiences using an appr ho

« Synchronous or asynchronous video acti ngian approved photo ID.

« In hybrid distance education courses, which h in-person meeting component, the
secondary method of student auth jon may be accomplished (as is it may be done in

hyflex and face-to face-cour
required in-class instructor proc

b ef§on attendance monitoring as well as through
inations and other assessments.

« Other Technologies or pr: , etc. (which must be detailed in the syllabus).
If faculty require second erification for which students are charged a fee(e.qg. face-to-
face proctoring at an s site that charges a fee), this notification must be stated on the course

schedule and in t

*Approvgd photo i ations include passports, government issued identification, driver’s licenses,
military ; dual credit and early college high school students use school district
identificatio

Course Policies

Communication and Assignment Feedback



Your instructor generally grades course activities within seven days after the set due date. You can
check your grades by clicking the Grades link in Canvas navigation. If you note any problem with your
grade, contact me through Canvas Inbox course within one week. | will review your work and respond
through tracked changes or in the grading notes area of the Canvas assignment. | may also offer
general feedback in the performance of the course activity, but | will protect your identity in such a
case.

Canvas Inbox is the best point of contact. | check email regularly during normal business hours; |
may check email once on weekends, but be prepared to wait up to two full business days for
responses to course messages.

Method of Instruction

This class is delivered online; you are responsible for reading, watching g e materials
your instructor has provided for each week of the course. In addition to tho 2ntations, you will
interact with peers, your instructor, and your academic coach in,wee sStons and in other
written assignments.

Dr. Rachel Martin Harlow is responsible for all instruction in thg c € She will interact with you on
the discussion boards and will grade those discussi d other assignments. Dr. Harlow
provides the course content, resolves all disputeglin t rse, @nd is responsible for assigning your
final grade.

Attendance and Class Participation

Regular and active participation is € our success in this online course. All students
are expected to read all of the g aterials as well as all of the public discussion materials,

twice each week, tho
often than require instflictor may use the Canvas course management system'’s tracking
feature, which re€or, oW often and when students login, access specific items, visit
specificgages, an mit assignments.

If your instructois to be away from the course for more than 72 hours, you will receive an email
in advance.

Submission of Course Assignments

To earn credit for your course activities, you must submit them through their respective
submission areas of Canvas. Keep in mind the following practices for submission of assignments:

« Submit all assignment files in .doc, .docx, or rich text format (.rtf). Please do not
submit Pages files, which | cannot reliably open.



» Any time you link to content on the open web (such as a YouTube video), include a working
URL link and a proper citation of those materials.

» Always keep a copy of all the work you submit and a copy of the confirmation page
generated by Canvas.

» Be aware that the server may slow down as you approach the end of a due date. A slow
server does not excuse late submissions.

Make-Up/Late Submission Policy

Because students are made aware of the due dates of all assignments well in adv ill not

deadline delay your progress in the course and can diminish your clas
opportunities.

If there is any discrepancy between the due date listed in tRg.s d the due date listed

in Canvas, assume that the syllabus is correct and notify 00h as possible so | can correct
the error. You are welcome to submit work early; work submitted early will be
graded with the other submissions for that assignm th signment allows for multiple
submissions, | will grade the submission with t est gate Uhless you request otherwise in

writing.

Extra credit may be offered to the €ntir stf | see an urgent and widespread need for it.
Please do not ask for individual extr ortunities, as | will not offer to one person what |
do not offer to all.

Changes to the Syllabus

Your instructor reserv t to change the terms of the syllabus as she believes necessary. All

in any particular instance are at the discretion of the instructor and will not
provision of the syllabus except as explicitly outlined by your instructor.

Every student should complete an end-of-course evaluation provided by UTPB. A link to this
evaluation will be provided in Canvas.

Graded Material



Your final course grade is determined on the basis of your performance on the following course
activities. Each activity is graded on a 100-point scale. To find your course grade, sum all the
points you earned in each category, then multiply that sum by the percentage value in the table
below. Add these values together to find your final grade.

% of Total Your Multiply = Weighted
Course Activity Grade grade by grade
Discussion boards (6+1) 50 0.5 =
Advertisement selection 10 0.1 =

Rhetorical analysis paper 20 0.2 =
Reception analysis paper 20 0.2 Q
Total 100 %

Assignments
Students who take this course will participate in the followiig course activities.

e Discussion boards (6 + Introducti ing what you have learned from your assigned
readings, you will participate €t k ig/a large group discussion board in which you will
respond to a prompt in an ipiial PAst of roughly 250-500 words (a very loose target). You will

fiC m our classmates by replying to, critiquing, and discussing their
Pleas€ see the rubric posted to the discussion boards in Canvas for
ed to do. You will also be asked to make one brief

tion. In week 2 of the course, you will select an advertisement that you
through the entire term. Provide links to or copies of this advertisement and

the IAE ethics document to identify the ethical concerns that might be applicable. Use the
FTC'’s Advertising and Marketing Business Guidance web site to determine whether or not the
advertisement falls under special consideration by the FTC or the FCC.

« Rhetorical analysis paper. In week 5, you'll submit an essay of 750-1000 words in which you
analyze the verbal and visual rhetoric of the single advertisement you selected in week 2.

« Media effects analysis paper. In week 7, you'll submit an essay of 1000-1250 words in which
you explore the effectiveness of the advertisement you selected in week 2. You may choose



one of the listed options to complete this assignment. Details of each option are listed in
Canvas in the assignment description.

Grading Scale

Student work is not graded on a curve. Your work will be evaluated on its content, organization, writing
and presentation, originality, analysis, and understanding, as described in the followingfta

Letter
Grade
A

(93-100)
A_

(90-92)
B+

(87-89)
B

(83-86)
B-

(80-82)
C+

(77-79)
C

(73-7
C-

(70-72)
D

(60-69)
F

(50)
No credit

Description

Excellence in all rubric categories. Far exceeds the requi f ssignment.
Excellence in nearly all rubric categories. Exceetlg,th@r ents of the
assignment.

Excellence in most rubric categories. Meegs all @ssi ent requirements and
exceeds some of them.

Excellence in some, but not all rubric categ@ries. More than an adequate response
to the assignment.

Demonstrates a mo telighdevel of competence rubric categories. Response
to the assignment isgshi more than adequate.

the content, structure, and originality of the assignment.
t eets minimal requirements with minor errors.

Satisfactory
Responseg

ets minimal requirements but with noticeable errors.

gquate completion of the content of the assignment, but shows a lack of
erstanding of some elements. Meets minimal requirements with distracting
errors.
A passing grade with significant errors. Poorly thought out or poorly supported
concepts and response to the assignment.

Does not adequately meet major requirements of the assignment. Substantially
missed major objectives or parts of the assignment. Contains significant errors.

Assignment was not submitted by the due date or was determine to violate



0) academic integrity policies.

Course Schedule

Week | Topic | Required Reading | Activities
Module 1: The Advertising Industry
1 Introduction to the All pages in the Start here Introductions
1/16-1/21 course module and Module 1, Syllabus quiz
week 1 Week 1 discugsign
Mogaji, chapter 1
2 Advertising ethics All pages in Module 2, Week 2 dis
1/22-1/28 and law week 2 Adveriiggme
The AAF Principles and N
Practices for Advertising
Ethics with commentary
One topic from the S
Advertising_and et
Business Guida
*QOption
*Optional:
Module 2: Advertising as a Rhetorical t
3 Advertising and s in Module 2, Week 3 discussion
1/29-2/4 persuasion 3
gaji, chapter 2
4 Advertising, de All pages in Module 2, Week 4 discussion
2/5-2/11 and rhetorj week 4
Mogaiji, chapter 4
5 All pages in Module 2, Rhetorical analysis
2/12-2/18 week 5 paper
Mogaiji, chapter 5-6
ising and Consumer Participation
6 vertising and All pages in Module 3, Week 6 discussion
2/19-2/25 audience values week 6
Mogaji, chapter 7-8
*Optional: Kalliny & Gentry
(in Canvas)
7 Analyzing and Read all pages in Module 3, | Media effects
2/26-3/3 critiqguing advertising week 7 analysis paper
Mogaji, chapter 9
8 The future of All pages in Module 3, Week 8 discussion
3/4-3/8 advertising week 8









